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Culture and Tourism Development and Support Center of Guangdong Province
( Guangdong Xinghai Performing Arts Group )
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GZL International Travel Service Ltd.
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Guangzhou International Exhibition Group Co.,Ltd.
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Iz iRERE RIS ERAT

GZL International Conference and Exhibition Services Ltd.
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Guangzhou International Conference and Exhibition Services Co., Ltd.

MREEFShe KiEMFREEELRIE, TRESSEN

Guangdong Time-honored Brands Association Scan CITIE Wechat for more information




HHESIOORA RE A SEFN AR EIEFES

THE B2B AND B2C PLATFORM LINKING GLOBAL CULTURE AND TOURISM RESOURCES

I"EEFEEESWESS (SR “T"F&iE#E<” ) F  China (Guangdong) International Tourism Industry Expo (short for "CITIE") was

2 o - 2005, its predecessor is s activities
200558, HAISEr EEFRESLSHNEIERE S ffunded in 2005, |t_ predecgs or is one of the r_ﬂaln ._uppod_mg "iL..tIVItIF‘ of
Guangdong International Tourism and Culture Festival. Since being an indepen—

L + A ;
MBZ—, B20095 MR, ES Bﬁﬁlﬂﬁj}-*'tﬁ = dent exhibition in 2009, CITIE has been successfully held for 17 years, making it
BRI hEERENREEST—, S FENEBERE, one of the earliest tourism exhibitions in China. With years of brand development,

I IRiEES W E6ES Bl “P@[E]ﬁ]’ﬂﬁazpﬂi@ ! Fﬁﬁ)’}‘f—t ={E CITIE has become one of the most internationalization and best market-oriented
> . tourism exhibitions in China.
HEFRHFNGESMEIRRFREEZ—.

As a provincial-level exhibition brand built by Guangdong Province, CITIE is
I ZRIR]E %IEEF-:.FJ AT ENEREERE, B & designed to be an important channel for deepening cooperation between

*—ﬁp\]%ﬂﬂ;iﬁ{{f{ﬁﬁ {’EE’JE%@@%DFESH&E%%M;WEU Guangdong and other parts of China, an important window for foreign exchang-

e = ¢ es as well as a significant role in promoting the high—quality development of
%%@D ’ E‘Eﬁﬁ{h%}zﬁﬁFﬂﬁﬁE’_‘&_@E‘jﬁhm‘%f Guangdong's culture and tourism industry. Based on China's largest source of
LLE?%@HE*EQ%FE%UH&'J‘E\ E%Eﬁﬁﬁ;ﬁ?ﬁﬁ’ﬂi&m@;&ﬁ tourists, important tourist destination and major tourism market of Guang-
EXZOEEDT, TERESCELEMAFEREBA  dong-Hong Kong-Macao Greater Bay Area (GBA), CITIE gathers high—quality

IR REER MR, JERIITIRLRERE I tourlsm destmatimn_s, service prou'ldgrs anq suppliers from ar.o_und the world,

providing a professional platform for industrial exchanges, publicity and promo-
e
E{ﬁ?&f’iﬂ}‘:unﬁ g2 tion, and product display and trade for the global industry.

[~ R —REDOR™ A & REEEM

GUANGDONG-THE FOREFRONT OF CHINA’ S CULTURE AND TOURISM INDUSTRY DEVELOPMENT

“RERKIT, B ZE&

“Gate of South China”, the core of the hub connecting the globe
fHESB240MET, MEESHXMXENS

Linking 240 cities worldwide, covering key destinations across five continents.
240/, SIRRFEER

China’ s 240-hour visa-free transit policy

#2328, KERTEYGHREELHE B —

The passenger throughput of 7 airports in the Greater Bay Area exceeds

230 million people

SRENHBE, SERHENE EEOD
Strong economic strength and core driving force
G D p for global tourism revenue growth
37F, TFRESFLERESEEN
Guangdong’ s total GDP has ranked first for 37 consecutive years nationwide
14.58F{Z7, 20255 FR&AGDPEE
Guangdong’ s total GDP reached 14.58 trillion yuan in 2025

02

SERANIRNE RO EE, SRHRHHENTS

The largest source market and tourists destination nationwide with
a strong demand for culture and tourism consumption
1.2942, I'E&=E{EAO The popolartion size has reached 129 million 0 3
1.6751Z, 2025FPEARHRIRFAR

167.5 million Chinese citizens traveled abroad in 2025
9.512, 20258 REEEFFE AR Guangdong received 950 million tourists in 2025




AERE D RTL, $EE SR lia

INSIGHT INTO CHINA'S CULTURAL AND TOURISM MARKET, CONNECT TO GLOBAL INDUSTRIAL OPPORTUNITIES

I FikiESHEIIE| CITIE PREVIOUS DATA |

30+ 50+ 60

% (X.™h) Z2RIA SREZRME BAETHERD SR YiEBEmE

Domestic bureaus Exhibiting countries and regions Theme activities Total exposure Cultural and tourism investment projects

6335 3,000 150, 000

RIFRERR N E BRI SR TR R SEFR(m) @M

Exposure of national level media Exhibitors Professional visitors Exhibition area(nd) Public visitors

ARFSEAHETLERERRE

SIX MAJOR PLATFORM MATRICES EMPOWERING HIGH-QUALITY DEVELOPMENT OF INDUSTRIES

FReHLITETE

OPEN EXPERIMENT
CO-CREATION

2HIRMERTE
ALL-ROUND BRAND
MARKETING

RERELZTRTE
IN-DEPTH INDUSTRY
EXCHANGE

BRRRIRTES BYRBINTE SniIEERTS

OUTSTANDING IMAGE EFFICIENT TRADING DIVERSIFIED PUBLIC
EXPOSURE AND MATCHING BENEFITS

KFEM - RENHL, STAEMHAMBERSS
Mrs. Judyth Nsababera, Consul General of the Republic of Uganda in Guangzhou

[FRIRESRE STARMIRETS: “EREE. FERL. RIMTUSEER, BUFRTEGE, BSIESHENE. RRAXTSTA. "
CITIE is the best platform to promote Uganda tourism: "With a well-established organization and a large number of visitors, we plan to continue participating in CITIE to

explore the Chinese market and attract more Chinese tourists and investors to pay attention to Uganda."

B - BB, BT TEERRPOERRRERPOEE
Mr. Oleg Kochug, Director of the National Center for Tourism Development CSR

IR S RES IS PE IR FRE T RANHETES, ERRRNSR TSI RIEHTLOAERE, RIS ESECERiEETH.
“CITIE has provided an efficient platform for connecting the cultural and tourism industries of Russia and China. Here, we have met many partners from Guangdong

tourism industry, allowing us to accurately link the consumer market in the Greater Bay Area.”

7 BEL rEERRTUhEHBE
Mr. Zhou Zhihong, Secretary General of Guangdong Tourism Attractions Association

FERESIFENR T2 AR RERSFRE TSRS, EEiTERRE LRSS, Rt SRE., SEEES LRI, WEltiHE.
This year's CITIE has provided a platform for cross—-border communication and cooperation between the technology and cultural tourism industries. By creating serious

resource docking activities on the topic of new quality productive force , cultural and tourism technology enterprises can have face-to-face communication with scenic
 spots and museum operators, accurately matching supply and demand.



MARAEHESHBIORT U R ASKZF S

FOUR CORE ADVANTAGES BUILD AN EFFICIENT CULTURAL-TOURISM EXCHANGE & TRADE PLATFORM

cIfiE 2025
CITIE 2025

BRREF SN EXARDUEHE
Certified as a Provincial Exhibition Platform -
Efficient Connection of Bay Area Resources
V BRESER, WEBRIRER;
Provincial official qualification,connecting government cultural and tourism resources;

HEeHERe AR, BBERASK.
4 Linking provincial cultural tourism resources & GBA.

R SR S - FRAR
In-depth Cultivation of Cultural & Tourism Sector -
Precise Matching of Customer Sources

V2B 7 ERESEDEN, MRETURESEIRRE;
GZL has accumulated 17 years of professional experience in the organization of Travel Expos,

with professional exhibition database;
v BEE100+ERMER, BUERRERIRIIA;

Business covering 100+ countries/regions, bringing in international exhibitors & buyers;
Vv BTFE&LIMERF, MESIRCIHESR.

Over 10 million online users, accurately driving C-end consumption.

RURRIEE U ETEE

Professional Operatlon of Exhibitions & Conferences -
Empowerment of Industrial Ecosystem

V IMNEFSREREARAFDLN, BHUESiREELaREATS;
As a co—organizer, Guangzhou International Convention and Exhibition Group is committed to

building a high—standard, professional and comprehensive convention and exhibition platform.
V BEhESEWANE, RRFAIFLR;

Linking leading enterprises/associations, expanding industrial cooperation;
V/ EIEREEH, MEYIER-ERMaES,

Relying on Lingnan Group, building cultural-tourism—commerce ecology.

i RERRE - HESHEER

Profound Brand Accumulation - Multi-dimensional Manifestation of Value

VTRIMNERSE, LRk RERR;

17-year exhibition history, a bellwether of South China's cultural and tourism industry;
\/ B2B+B2CYEXa], FEAFSIRESARIEE;

B2B+B2C dual-drive, balancing business matching and public consumption;
VSRR OIS FRS, SIS,

Cultural tourism + multi-industry integration, leading digital transformation.

!:r RE

UGQI‘IDR




ZRFEEBEESILEE

THREE THEMED PAVILIONS COVERING THE ENTIRE INDUSTRY CHAIN

o EFFZLHRIFE

International Culture and Tourism Hall
o Xk SIE

Culture and Tourism Hall

o SiRH AL TR

Culture and Tourism Consumption Experience Hall

"'H:

¥ Y
h % BT 202

i+ IERME S TRE

Diversified exhibition areas integrating "cultural tourism+" formats

= [:sb bt O

Tourism destination areas

ERFSCHRE MY ME Overseas Destination
Wﬂlmmahoml Yaar of Tourism

!ﬁl"maummn; Provindﬂ D!lﬂmﬂom
*EhEREMainland China Destinations
SRR Inbound Tourism

g ms R

Cultural and tourism industry comprehensive areas
MEEEHEERENew Quality Productive Forces Enterprises
RERES EE Agriculture=Culture-Tourism Integration

I EREXRFE RS ERE

Guangdong Cultural-Tourism Industrial Integration
gzl ME Aviation & Cruise Tourism

BRI R REX

International Tourism Industry Chain Resources
SXHIREXMICE & Business Travel

Xk HREERE

Culture and tourism upgraded consumption areas
XiiEEMAEEHot Selling Travel Products Area

$ERSIRISME Silver Hair Tourism

FEHFERRTCM Health Preservation

FF IR EEERParent-Child Tourism
FEFESV{EXTime-Honored Brand Culture
FEEREXGlobal Commodities

EWEEFRR

Guangdong Trendy Lifestyle Show
EEERMEERITEE. XPmER. TR PIMARR
BELRES.
Coffee Tasting, Cultural and Creative Products, Cantonese
Culture Show, Outdoor Leisure and Camping, ect.




CITIEER A FREMEFE S BT E

CITIE BUYER CLUB PROMOTES PRECISE AND EFFICIENT BUSINESS MATCHING

‘S E-FELER-ARES NESBIEER
"Global Coverage - Precise Matching - Upgraded Service" Buyer Invitation System

B 13RIRAEA{EELI Buyer group cooperation partners
M 1000+ %F#3E XK Hosted buyers
M 10000+ #&5538i#% () Business meetings

sl Y30 6] KT EMEcx
RO R R  EERSHENARERRREE
B EOER -
Online Precise Invitation fkonine - | HFoflne Offline Efficient Matching

- Pre-scheduled Matchmaking System
(PMS) helps reach the target
customer group before expo

- Business Matching Meeting for Exhibitors
and Buyers promotes high-quality
customer acquisition on-site

7
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CITIE £ERFHEEE W CITIE Top Buyer-Selected Enterprises
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HER AR E Bk ERERREN

REMARKABLE RESULTS ON THE CONSUMER END, SUSTAINED RELEASE OF COMMERCIAL VALUE

20005
XifRiE 235
Culture and tourism am. 6000+
Consumption voucher 000 |\ TEEZHES5AR
&= Check-in Interaction

111 . Participant Count
HERRIENEL
Consumption leverage ratio 300 OE o

8 A BRI S EKER
30%+ " OneTravel Agency's Total
IRTHEETELEK (8 ) o On-site Revenue
Travel Agency Sales:
Highest YoY Growth

ATRB RS, SRR HEE M

Huge Crowd Gathering, The Hottest Spot for C&T Sales

* [RFFASEMACITIE Tourism Mall
» 2. 27, 250 258

Global, Industry-wide, All-round. Year-round
o SBAMARIEN D, SEEEEA

Strong Crowd Appeal. Multiple Benefits

HEYRYT B, EmiXahiis

Broader Consumption Scenarios, Full-Range Products
Selling Hot in Synergy

o RIRESTT. PUERMRLES . BXIE, AEEHE. AR
Agritourism Specialties, Tickets, Vouchers, Specialty foods, etc.
» —iNHTSEERERR
One-stop Travel & Daily Needs
» “IRiEHERE" HBES
"Tourism + Daily Life" Consumption Ecosystem

SFEEIP, BRh (AR EE
Guangdong Trendy Lifestyle IP -
Interactive Experiences Driving Engagement

o NIRFTAISTERRN R
New Cultural and Tourism Experiences
59, 28, BE. HESFFEERME
Gather a Wide Array of New Consumer Brandsspanning Trendy Play,
Fine Dining, Outdoor Camping and Fashion Sectors
pab=gan: s Rl
A Rich Spectrum of Lifestyle Experiences




ZHEIEME LR 2 RE
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©ee00 | “Guangdong Culture and Tourism Industry
2025 BRI RuBmARFLBAXE | Group” Professional Activities

o [THRMIGHEBFUISH IBEERSES
Guangdong Cultural and Tourism Consumption New Business &
New Scecne Promotion
o ["HREMFIREERZ S
Guangdong Study Tourism Development Conference
« EEEUERAIFARTZRE
The 3rd Digital and Smart Tourism Innovation
and Development Conference
* FERBEETE T AE
Guangdong B&B Cluster Industry Promotion

CITIE 207" KRR 2

RCR R
Promotion And Performance

« BRVihIREF ISR
Tourism Destinational Promotion
* FEERNEETRSE
Tourism Resource and Hot Selling Travel Product Sharing
» VRS IH
Culture and Tourism Policy Promotion
* 2IIRNIESES
Global Cuture and Tourism Perfommance
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Q SEErzER
®
¥ namnxws
1 —
mn

France

Visit

lceland

L £
France.fr

o

JTRweb

B erg

LI arAN

P E5ES

l FEESNE
CHINA SOUTHERN

i
ek
KUWAIT
5] +

20257 B By S E{L¥£/ PARTNER TOURISM DESTINATION
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2 Bh#H < | SPONSOR REPUTATION

= MRSREFNFHRAML, BHREREREEAR

Stand Out from The Crowd, Sponsorship to Maximise Your Brand Presence

o 1R TEhE ARM507 | Super Sponsor ¥500,000

ERE (4X) by B B3 S (IR AF (ﬁli)

Guest Country of Honor (Exclusive) Partner Tourism D

o H{th?TBHER | Other Sponsorship Packages

—— SRBRHE | BSRVRHE B SRR M BH S
o Diamond Gold Silver
NO Items ¥300,000 ¥200,000 ¥ 100,000

buezt b NAMING RIGHT

1.1 EomyEE Branded by CITIE ~ ~ -
1.2 EHLOGOMEM Right to use CITIE Official LOGO ~ -/ =
_ BirEH TRADEMARK DISPLAY
2.1 SRR Brochure ~ ~ =
2.2 ASEHATESRR  Main Backdrop of Lecture Hall V) ) _
23 AEBWEENSE  Main Backdrop of the Stage ~ - =
24 BEAREEETE  the Businocs Nosatiating N N ~
2.5 TRFA Buyer's Manual ~ N -/
2.6 BEM Visitor Guide ~ ~J B/
2.7 TR Buyer's Badge ) = =
2.8 =7 Exhibition Catalog ~ - -
2.9 RERS Post-show Report N N 0
2.10 e Reusable Bag < - -
3.1 HEARRAED Al Official Activities ~ ~ ~
32 mowemmems oI owelol S rrames Ariaes Sriams
33 B2BEEEHES  Exclusive B2B Matchmaking ~ - -
(=
4.1 IRELERE Banner of CITIE Website ~ ~ -
42 HEIREBB %  Banners over Pearl Promenade ~ = =
43 ERFH & Buyer Manual Ad ~ - o
44 TIRiEiSkTE 8  Passage Light Box Ad on 2F ~ ~ -
4s aramrm  Efion Camoouin N N N
o
5.1 KOLEUHUISAIESE  KOL Filming Video on site ~ ~ =
52 SRS Media Interview ~ ~ ~
53 WIEARSHEL  Official WeChat Account Release ~ ~ ~
54 S5SESIERE  Be part of the official filming ~ - -



m IHERS A& | Visible Advertising

“EmEIEr S “ERIEANOLSEES SWER & SERFME
Passage Light Box Ad on 2F Glass wall advertisement Visitor Guide Buyer Manual

s @ SIIRAR

Pt

SEFRIHG & SEEIE & Y= BEERLOGO
Buyer Badge Ad Exhibitor Badge Ad Mineral Water Bottles Delegate Bags

m £EZE | EXHIBITION RATES

FEIE#R#R/ Exhibition Hall W Etr:&/Price of Booth

XkBE & TE g — 62 w 2 — o2
Culture and Tourism Hall IERAL  ¥9,8007T/9m Jeih (36miE)  ¥9,0007T/9m
MHRH R AT Standard Booth RMB 9,800/9n Raw Space(Minimum 36n) RMB 9,000/9nt

Culture and Tourism Consumption Experience Hall

BRI FERAL ¥21,9605T/9nd e (36ndE2)  ¥20,5207%/9nd
International Culture and Tourism Hall Standard Booth RMB 21,960/9nm Raw Space(Minimum 36m) RMB 20,520/9m

m EIEFmE | Exhibition Hall Layout

D= & @AE@ @ 2 B X
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Xingang East South ¥ & & 1§

m BXZFK(1] CONTACT US

2026/ FEFFRIRN = LB ¥ %/ Organizing Committee of CITIE 2026

15 5B/ Overseas Exhibitor 18R/ Domestic Exhibitor EER/I#AEE/Buyers and Media
HSRZ+Ms. Cola Huang ZBBEL+ Ms. Jasmine Lee EEHt Ms. Simmy Huang FRR%+ Ms. Zongling Yu EFFRIZE Ms. Shelly Tan iBiEfk%+ Ms. Elena Tan
EBi&/Tel:+86-20-622919884£805. 803 EBiE/Tel:+86-20-622919884812. 819 E3iE/ Tel: +86-20-6229198845814. 815

HB#E/Email: citie@gzl.com.cn HEFE/Email: citie@gzl.com.cn A Emall: buyer@gzl.com.cn; tanzx@gzl.com.cn




20267 FEIPRIRAF = IS E =

Organizing Committee of CITIE 2026

KEMFIRESELARNE, TRESER

Scan CITIE Wechat for more information



